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01 | About sparwelt.de

)

spar?e}.de
a brand of Checkout Charlie


http://www.sparwelt.de
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Sparwelt.de - the leading savings & commerce brand

Qaft of solute GmbH (incl. biIIiger_de}

Reaches high-intent, deal-driven consumers at

the moment of purchase @ Checkout Charlie

Combines editorial quality, trusted deal *
. Owned platforms
environments & performance placements
Delivers measurable results from inspiration
to conversion rﬁ
EL==n sparwelt.de Shopmate

Scales efficiently via the Sparwelt.de Network
across platforms & premium media | |

GUTSCHEINE ot Shepmate.cash

GUTSCHEIN.ch

DER SPIEGEL m ymé%
! ! \ ! \ !

Media partner & white labels spar@ide

a brand of Checkout Charlie

SWISS BANKERS
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Why the Sparwelt.de Network works

High-intent reach in the . Editorial & Dedicated account
right environments Seasonal campaigns performance expertise management
We connect brands with We activate users on Qur strong editorial team and We work with dedicated
purchase-ready users and Sparwelt.de through cura- deep SEA & performance ex- account managers who
activate them in trusted ted seasonal and thematic pertise enable us to develop understand each part-
editorial, deal, cashback and campaigns that align with impactful strategies and de- ner’'s business and build
premium media environments shopping intent at the liver tallor-made campaigns long-term, performance-
to drive relevance and right moment. and promotions that close- focused relationships.
performance. 'y match the objectives and

needs of our partners.

spar@ide
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AUDIENCE CHANNELS

Factsheet

Up to 600,000 Additional 80,000 ~200,000 767,000
- newsletter reach subscribers via social media followers monthly social
PE RFO RMAN CE D RIVE N via Sparwelt.de Gutscheine.de across all platforms impressions™**

COMMERCE MARKETING

STRONG MERCHANT ECOSYSTEM

2,500 active shop partnerships P
across industries

Ec
OSYSTEM & REAC

W

H | Cl}::eclkout
Charlie 700,000 transactions conducted e

in 2025

CAMPAIGNP

5
4’,@0

%,
400-900% average =
turnover uplift through 1
SEA releases combined Q‘\

Strong network across
deal, savings & cashback
platforms, premium media
partnerships & whitelabel
solutions

Long-term relationships through
dedicated account managers

o |

GUTSCHEINE

A\

Multi-market presence
across DACH and beyond

Operated by Checkout
Charlie and part of solute
GmbH (incl. billiger.de)

*Average monthly views in 2025
**FY 2025 average

***measured in November 2025
across Instagram and Facebook
(Sparwelt & shopmate)

Page 6 - Media Kit 2026

Shepmate cash GUTSCHEINE

Premium partners &
Whitelabels:

SWISS BANKERS

DER SPIEGEL

with exclusive promo
codes or deals

167% average
performance uplift for
integrated campaigns
VS. hon-campaign
placements™*

20 seasonal campaigns
planned for 2026

5.3 million

monthly page views*,
averaging 2.4 pages per visit

2.2 million
monthly sessions™ from
deal-oriented users

49%
click-through rate**
to partner shops

HIGH-INTENT

SHOPPER TRAFFIC

spar@ide

a brand of Checkout Charlie
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02 | Campaigns

We run curated seasonal and thematic campaigns on Sparwelt.de,
aligned with key shopping occasions throughout the year.

Place your brand:

in editorially curated, brand-safe shopping environments
within high-traffic campaign contexts and

reach users at the right moment of their shopping journey.

spar@ide

a brand of Checkout Charlie
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Campaign Plan 2026 | Part 1

Jan Feb Mar Apr May Jun
DURATION CAMPAIGN 01020304105 061070809110 11121131415 161718 119120 [ 2112212324 25 26

1512.-2903.  Travel Campaign: Early Bird .-

05.01.-01.03. WinterSale . )

1901.- 29.03.  Rates, Insurances & Finances )

02.02.-2405.  Gift Guide: Because Loved Ones Matter .

23.03.-31.05. Home &LivingSpring )

04.05.-26.07.  SummerLooks c. )
25.05.-1907.  Gameon,Dealson: Soccer World Cup . )
2605.-13.09.  Travel Campaign: Last Minute .

spar@ide
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Campaign Plan 2026 | Part 2

Jul Aug Sept Oct Nov Dec
DURATION CAMPAIGN

0405.-2607.  Summerlooks . 3

25.05.-1907.  SoccerWorldCup D

26.05.-13.09.  Travel Campaign: Last Minute . )

1307.-06.09.  Summer.Sun.Sale. . )

20.07.-20.09.  Back to Business, back to School . )

31.08.-2510.  Look good, feelbetter. . )

0709.-01.11.  Home & Living Autumon c. )

05.10.-2911.  Rates, Insurances & Finances .. )

831.10.- 2311, DealNovember .

2410, - 3001, BlackWeek D

01.12.-0712.  CyberWeek i
0212.-0912.  Travel Tuesday eSS

03.12.- 26,12,  Christmas .
14.12. - 2903, Travel Campaign: Early Bird 2027 .

spar@ide
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How Sparwelt.de Campaigns drive performance

Coherent campaign environments guide
users from discovery to conversion

Specials.w.

Themenwelten

Dedicated campaign landing pages place brands
front and centre within a curated thematic context

SPARWELT-Themenwelten genau richtig! Hier erwarten dich regelmialig neue Themen rmit spannenden

Multichannel traffic activation via email, on-site Aiuelicsidionen

placements and social media ensures sustained

visibility i 2« R
vy =

Editorial framing and deal integration support e v e—— ¢ - e

discovery, engagement and purchase intent : Rass | e I ik

Beitpied b Toriten und Yersicherungen. Dos
geipaite Gald legat du danh gewinnbringend an

_________

Lo 3 £
‘Wir haifen dir mit Deals deine Ausgaben Tu
wemingsm s - J |' e
g (W
Unzere Highlight-Deals . o

Extended reach options across selected Sparwelt.de
Network platforms amplify campaign impact where
relevant

spar@ide
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03 | Activation Channels

Our activation channels support and extend campaigns beyond single
placements, ensuring sustained visibility, relevance and performance
across Sparwelt.de and selected touchpoints.

Newsletter

Editorial Content

Social Media

Performance Traffic

Selected Digital & Offline Activations

Incentive Campaigns

spar@ide

a brand of Checkout Charlie
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Newsletter Activation

Our newsletters provide brands with
direct access to a large, opted-in
audience interested in deals, savings
and shopping inspiration.

Broad reach within deal- and
savings-oriented subscribers

High visibility through prominent
placements in a familiar environment
Strong fit for campaign

launches and offer highlights
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Newsletters

Standard

sparﬁ.de — Wed. & Sun. | ca. -
600,000

Standard

GUTSCHEINE cle

Sat. | ca.

80,000

CH

Twice monthly

2,400

Standard

Sat. | ca.

49,000

Standard

Monthly | ca.

5,000

% - v IT- = "_-_.-.' J———
i i. [

% GUTSCHEIN
AUF DEINE HOTELBUCHUNG &1

B

(g v |

2

- v o o v ,ull‘ B g g Regia "
i - A b = =y ¥ - -
: Gy o+~ . s

T e TT A= : F

e IR . ="
. - Ly ™
.
:

A Expedia

Hallg,

das nichste Abenteuer warlet — wnd kostel weniger. Exklusiv gibt es mit unserem Gutscheincode
8% Rabatt auf deine Hotelbuchung bei Expedia. Weniger rahlen, mehr erleben. Einfach buchen und
direi losredsen.

Jetzt sichem

M ramidvics

Kracher-Deals bel Fabletics = 15% und mehe

EX¥LUSIY - Bei Fabdetics sicherst du dir aktuedl
und nur hilr kurze Zeit super spannende Kombi
Deals. Das gibt es zu holen: Einen 15%
Rabatticode, 2 Produlte fir 24€ und nochmal
F0% aud alkes fir neve VIP Mitglieder,

Wer besonders viel Werl auf gute Produkie, faire
Arbeitsbode ngungen und Klmaneutralitat hegl,
wird hier garantiert fundig

BLUME"

15% Guischein auf alles bei Blume2000

EXKLUSIV - Tum Weltfrauentag am 8. Marz ist
etzt der perfekte Moment, starken Frauen eine
besondere Freude 1u machen, Bel Blurme2000
bekommsi du akivell noch 15% Rabatl aul alles

Standalone
NeWS,eﬂ.'ers
pOSSib’e for all
plattforms.

spar?eide

a brand of Checkout Charlie
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Editorial Content (Gonn dir!)

Gonn Dir! is the editorial lifestyle
magazine on Sparwelt.de, reaching

-

EINFAGHER FINSTIED, EINFACHES UPGRADE

. . . . . ] druck: Smart heizi
inspiration-driven users across shopping, fusching ST SUEPIESS .

mit tado® X

ifestyle, travel and everyday topics.

[3pmminar o] E3 kst Winter, Drewlen well #ln sicigar find, und dicko S heesiiaeen Tallon sandt vom
Himmed e Rame mind won s Tainen weilen Schossschichl bedeokt, uied der Gehweg knirseht
unster den Tallen der wendgen Mancchan, dis sich as Frals wagan Dia Lkt it friech, fast Blland
ke, undl mean 7iaht der Schal enoer uim S8 A5, DOCH I Ssesam Moment denkst ou nur an eins
riarch Hsdete Roamniman, bn dhe Wikrme.

K Aitfret fo die Basiur, ssdangt dech ean Sl Bea Getiihl Onnnen st e an)enshin wadrm
und der saafte Bufl von helllem Tee schwebt durch die L. Diw | isizung isd dazant sul dis perfekbs
IEMpEFATLY SEa&lain = ank d8inar 1sA8" X Nimssnung, dis dsin Tuhsosn gamiifich warm halt, shas

11k monthly sessions* | 18k page views* High-attention context for native e o o T T
from |nSp|rat|On'drlven users brand & product Storytemng o enarten o’ X Thermostaten denerhatt

e

@ 1.6 pages per visit, indicating
active content exploration Trusted, editorially curated and

Kompatibilitit mit Smart -‘Home-Plattformen

S L L e e e T e — uMiber 2
n BRESTAAL. (Mg Sarch ks M e p

@ 1+ minute engagement brand-safe environment

per article, up to 3 minutes on e e i

selected long-tail content |deal for awareness, consideration

and campaign deep dives

*Average monthly views in 2025

S ar?eide
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Social Media Activation

iInterested in deals, savings and everyday inspiration.

=R

Our social media channels reach shopping-savvy users o ;'\ >
: by

el sparwelt o o i SRR

’ nir "-Angaben « 163.273 Follower i
66.516 _Gefillt mir~-Angaben » 163.273 Followe & Hachricht senden

Featured

o T
mit eu
acuart

shopmate.da +-*
shopmale

Inspiration-driven reach

Falgen Nachricht senden

welt 8
vermber 20243
INMNSPIEL P &= shopmate | Cashback-Portal

Wir starten

Spa
1 M
':-E L
cn wull i
an W Immar aktuelle Cashback Deals
ML Jetzt ondine shoppen wvd Geld ruruck erhalten -
b jeder Bestellung E

Ein Produkt.... met
& linkir.ee/shopmate.eu

ch tolle Deals und Angebote

beyond onsite traffic

Strong visibility for campaign Q

themes, deals and content e

ACTIMEL )

WEEK

|[deal for discovery,
engagement and awareness T ———— =

*measured in November 2025 across Instagram and Facebook (Sparwelt & shopmate)
S ar?e}.de

a brand of Checkout Charlie
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Performance Traffic Activation

via campaign packages.

Demand-driven visibility at high-intent moments SOE RONLUS

Performance Traffic through SEA creates
additional demand when users actively search
for deals, vouchers or savings opportunities. Proven impact

High-intent traffic driven by active search behaviour (SEA) .
average turnover uplift

Strong uplift when combined with exclusive promo codes or deals

Time-bound, controlled activation for efficient demand capture

Managed and optimised by experienced in-house paid media specialists Selected partners )
2 Expedia lenstore SAMSUNG condor ®
Close alignment on keywords, messaging and timing Apollo #%: B|:||:|u|-| NINJA Shark CHARLES TYRWHITT
y

spar@ide

a brand of Checkout Charlie
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Selected Offline & Special Activations

Extended reach beyond digital touchpoints

Selected offline and special activations complement
digital campaigns by extending visibility into real-world
environments and high-attention moments.

Available formats include:
@ tink

EINE RIESIGE
. AUSWAHL
' AN SHOPS WIE:
. !.F

Incentive campaigns (e.g. gift vouchers as added Key benefits é
lompenwelt s
value without direct price discounts) ¢ Increased visibility beyond
online channels
m-s-rﬁt..r.h?
e High attention through
1Ol _Nf_ ; contextual, real-world
Digital Out-of-Home (DOOH,) placements in lacements

h|gh—trafﬂc urban locations e Suitable for brand awareness,

promotion support and
incentive-based activations

Selected audio formats, such as radio spots, to

support reach and awareness

spar?eide
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Incentive - benefits for merchants and users

What are incentive campaigns?

Gift vouchers are valuable incentives offered to customers without e
directly discounting your promoted product. Th ey‘re ideal for etk gl o s e
merchants seeking impactful promotions without affecting

product pricing as well as for legally restricted merchants.

In nur 3 Schritten zum BestChoice-Gutschein

Key Benefits of Our Incentive Campaigns:

- a " & . Fa £
h: B o r q
el y { L |
bl >
| - | -
. b . 5
- o e —— Hx-;': o

Acquire Valuable Customers: Gain new customers and S A R

Gily deine E-Mail-Adresse ein und [ass dich zu mindestens 1€ einzahlen

i n S i g h -tf U | U S e r fe e d b a C |< ' Scalable Capiial weierleiten Erdffne mit derselben E-Mail-Adresse dein

Brokerr-Depol

Jetzt Depot eréffnen und unbegrenzt traden

. . . o] e . a K dem Scalable Broker handelst du ETFs, Fonds, Aktien, Cryplo und Dednvate
High Visibility & Reach: Prominent placement across all ' e e e A A A
° g Flexilzilitat hast du beveils bei der Wahi des Pricmgs:

» FREE: Of Gebiihe, keine Teste Zahlung, 0.99€ Ordergeblhren pro Trade,

Checkout Charlie channels. O e RS S

Partnerbanken und Geldmarkifonds (ouf bis zu 500000 € Guihaben)

= PRIME 4%9€ Trading-Flatrate pro Monat, 0,99€ Ordergebdihren pro Trade al
0O, O£ Ordergebidhren pro Trade ab 2504, monailiche Zahlung, jederzei
kundbar/wechselbar, 2,5 % p.a Weitergabe von Zinsen von Partnerbanken
unl Geldmadtfonds (auf bls zu 500,000 € Guihaben)

Conversion Boost: Dedicated landing pages for optimized
Sichere dir den BestChoice-Gutschein
C U Sto m e r e n ga ge m e n t . D Gislsclwiin wird im August 2025 vivsclissk!. Virrsended witd er durch das

SPARWELT-Partneruntarnehmen cadoor an die Ul deSer Seite singeiragens

E-Mail-Adfresse. Es kann vorkommen, dass dier Gulschein im Spam-Ovedner
landet. WIGHTHG: Melde dich bei Scalable Capétal mit derselben E-Mail e
Adresse an, die du heer angegeben hast, Deine EB=Maik-Adresge muss s zum Ll Ml ASZIC

Full-Service Support: Comprehensive assistance
throughout your entire campaign.

spar@ide
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04 | Platforms

Our platforms cover different shopping intents - from content and

deals to cashback and premium media - enabling brands to combine
relevance, reach and performance.

Our own platforms in DE
Sparwelt.de, Gutscheine.de, shopmate.de

Our own platforms in AT +CH
Gutscheine.at, Gutschein.ch, shopmate.cash

Our media cooperations in DACH
ntv.de, 20minuten.ch, SPIEGEL and nzz.ch

spar@ide

a brand of Checkout Charlie
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Sparwelt.de

The go-to guide for smart shopping

Sparwelt.de informs and inspires users throughout
their customer journey and provides persuasive
editorial content. Sparwelt.de makes the world of
online shopping a little bit better every day.

mraeergieiche alegorian SRS .
oY 5tnrhenngebnteﬂ_|:- ; .r.‘ VIEp
VW die kalte Jnhm;m

mmmmmmm

Die besten Gutscheine & Rabatte

TARGET GROUP

Description Trend-conscious, price-conscious, smart-shoppers p—

&% uasTinceR

Bis zu 85% Rabatt

Gender 37% female | 63% male

Age 39% between 18-34 years, 36% between 35-54 years

spar@ide
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Gutscheilne.de

The go-to platform for verified coupons
CIEZIT Guccheine ~  Shops ~  Kotegorien  Aktionen

Gutscheine.de is a discount platform specializing in a O O T DR R R
wide selection of verified coupons and promotional — e = '_
codes tailored for frequent online shoppers across " > (ng
categories like travel, fashion, and electronics. nins &
The platform primarily attracts savvy, budget- il L r

ElitePartner Ao Ay | _— Loy utz m: RABATT

.

=

conscious users who actively seek quick savings on
everyday purchases and seasonal promotions.

Exklusive Gutscheine Tipps der Redaktion Beliebte Gutscheine

TARGET GROUP

Description Budget-conscious, smart shoppers who won’t make an
online purchase without a good promotional code

Gender 36% female | 64% male o) P

Age 43% between 18-34 years, 37% between 35-54 years

spar?eide
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gutscheine.n-tv.de

nw SPORT TELEBORSE WETTER TV VIDEOS DASBESTE GUTSCHEINE

NTV delivers breaking news from around the globe - fast,
concise, and around the clock. Covering a wide range of
topics, from economics and finance to politics, sports, and
society, NTV provides in-depth analysis and insight into
complex issues. Its expertly curated content captures the
attention of financially and business-savvy decision-makers. =]

Mit n-tv Gutscheinen Geld sparen.
TARGET GROUP ,

Description Well-educated individuals with a strong interest in world ﬂ _
politics, who value reliability, speed, balance, and in-depth Fm—— e
reporting. This audience demonstrates above-average
platform loyalty and a commitment to staying informed.

Gender 43% female | 57% male

396€ Ersparnis

Tum Google Pooel 9 Pro XL mut Allnet Flat M

Die beliebtesten Gutscheine Die neuesten Gutscheine

Age 69% between 20-59 years

Income 58% with a net household income = € 3,000

spar@ide

k Page 21 - Media K|t 2026 a brand of Checkout Charlie



http://www.sparwelt.de
https://gutscheine.n-tv.de
https://www.checkout-charlie.com/de/

(ABoUT SPARWELT.DE ) ( CAMPAIGNS ) ( ACTIVATION CHANNELS ) (‘packAGes ) (PLACEMENTS ) (_CONTACTS )

shopmate

The platform that simplifies and streamlines
cashback for everyone

shopmate Is a cashback platform that offers exclusive deals Deal Empfehlung
: : : : aexpediac 8% Cashback
from a wide variety of online stores, allowing users to earn

HOCH 30 5T 42 uln Deal & Cashback sichem

money back on their purchases. With easy tracking of earnings, rrsI s s s s s ss
seamless reward redemption, and regular promotions, shopmate
helps users maximize their savings while shopping online.

40% Cashback
TA RG E T G RO U P + ngfgabatt fir den Website Builder

JETET HCHERM

Description shopmate caters to both seasoned cashback users and
curious newcomers, making cashback collection effortless. Amie
It appeals to disciplined bargain hunters focused on daily R
necessities, as well as enthusiastic shoppers seeking
everyday luxuries and exciting new products.

Gender 48% female | 52% male

Age 27% between 25-34 years, 44% between 35-54 years

spar?eide
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05 | Our Packages

Through the diversity of our packages & tailor-made offers,
we are able to match different needs & budgets.

Campaign Packages

Integrated visibility across the Sparwelt Network.

Campaign Add-Ons
Additional placements to boost your impact.

Cashback Packages
Drive sales on shopmate.

Welcome Offer
Preferred entry conditions for new partners.

spar@ide

a brand of Checkout Charlie
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ONE BOOKING. THREE PLATFORMS.

Choose your campaign package

BEST VALUE

(aBOUT SPARWELT.DE ) ( CAMPAIGNS ) ( ACTIVATION CHANNELS ) ( PLATFORMS ) (PLACEMENTS ) ( CONTACTS )

CUSTOM
Onpage: Base visibility & Onpage: Extended visibility Onpage: Full visibility takeover . o :
standard placements & enhanced positioning with premium positioning for 7 Tailored multi-flight campaigns
days Standalone features
Newsletter: 2 Standard Content Commerce: 1 Deal Article
integrations Content Commerce: 1 Deal Article @ Exclusive inteerations
Newsletter: 2 Featured &
integrations Newsletter: 3 Premium ‘ :
integrations Premium content formats
Social Media: Organic ‘ ) N
amplification Social Media: Organic &) Long-term visibility roadmap
amplification & paid boost
Visibility Visibility Visibility Strategy
Push Push Push Support
Custom scope & pricing
Presence - Reach - Dominance - Partnership

spar@ide

a brand of Checkout Charlie
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ONE BOOKING. THREE PLATFORMS 5
[ ( 2&)
Campaign package details :
BEST VALUE
CUSTOM

Sparwelt.de Homepage Slider 1 Day 3 Days 7 Days O

Sparwelt.de Homepage Teaser 1 Day 2 Days 3 Days O

Sparwelt.de Homepage Logo Placement 1 Day 3 Days 7 Days O

Sparwelt.de Category Page Slider 1 Day 3 Days 7 Days O

Sparwelt.de Content Commerce Deal Article v v O

Sparwelt.de Newsletter** Billboard v ©

Sparwelt.de Newsletter** Top Special v O

Sparwelt.de Newsletter** Exposed Content Ad v O

Sparwelt.de Social Media**** Ad v O

Sparwelt.de Social Media**** Story v v O

Sparwelt.de Social Media**** Post v O

Gutscheine.de Homepage Slider 1 Day 3 Days 7 Days S

Gutscheine.de Homepage Teaser 1 Day 2 Days 3 Days O

Gutscheine.de Homepage Logo Placement 1 Day 3 Days 7 Days O

Gutscheine.de Newsletter*** Billboard v O

Gutscheine.de Newsletter*** Top Special v O

Gutscheine.de Newsletter*** Exposed Content Ad v O

ntv.de Homepage Widget 1 Day 3 Days 7 Days O

ntv.de Homepage Slider 1 Day 3 Days 7 Days O

ntv.de Homepage Teaser 1 Day 2 Days 3 Days O

ntv.de Homepage Logo Placement 1 Day 3 Days 7 Days O

ntv.de Newsletter Placement v O

Custom scope &
pricing
Presence - Reach - Dominance - Partnership r?:d
sparwelt.de
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CAMPAIGN ADD-ONS

(aBOUT SPARWELT.DE ) ( CAMPAIGNS ) ( ACTIVATION CHANNELS ) ( PLATFORMS ) (PLACEMENTS ) ( CONTACTS )

Extend your campaign

e )
Sparwelt ,Gonn dir"

Advertorial

€ 1,850

Page 26 - Media Kit 2026

GUTSCHEINE de

+ 50% Rabatt auf Last-Minute

Newsletter Standalone
Sparwelt.de, Gutscheine.de

(depending on sending volume)

sonnenklarTy

vl b wilaub

= Gonn ofir |

Aldiana am Meer: Die
schonsten
Stranddestinationen

Liebe Germaine,

Sie wollen spontan dem Alltag entfliehen? Dann ist jetzt der perfekte Moment: Nur bis
Zum 01.07. bekommen Sie bei sonnenklar. TV satte 100€ Rabatt fur lhren Urlaub — einfach
den Gutscheincode im Checkout einldsen! Aber das ist noch nicht alles: Auf viele Last-
Minute-Angebote erhalten Sie zusatzlich bis zu 50% Rabatt!

Du verbringst deinen Urlaub gerne am Meer?

shopmate Cashback
Packages

Du suchst Sonne, Strand und Erholung?

Dann bieten dir die Aldiana Strandclubs eine Die Platze sind begrenzt — sichern Sie sich jetzt lhren Sommerdeal! G

abwechslungsreiche Auswahl. Jeder Club
hat seinen eigenen Charme — von der Kiste
Andalusiens bis zu den Stranden

Mordafrikas

on all cashback packages when
Aldiana Club Andalusien booking a campaign package

(Spanien)

Besuche uns jetzt auf:

0006

spar@ide
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(_ABOUT SPARWELT.DE ) ( CAMPAIGNS ) ( ACTIVATION CHANNELS ) ( PLATFORMS ) (PLACEMENTS ) ( CONTACTS )

CASHBACK PACKAGES

Drive sales on shopmate

shopmate is a go-to platform for smarter shopping anc
effortless savings. We empower users to earn cashback,
enjoy exclusive deals, and save money with every purchase.

INDIVIDUELL

Deal of the Day v Q)
Slider 3 Days 7 Days 14 Days ~
Teaser 1 Day 7 Days 7 Days ©
Logo Placement 3 Days 7 Days 14 Days ~
Cashback Ad Sparwelt Newsletter v v v ©
Social Media** Story (Sparwelt.de) v v O
Social Media** Post (Sparwelt.de) v v ©
Social Media** Ad (Sparwelt.de) v ©
Individueller Umfang &
Preisgestaltung
Prasenz - Reichweite - Dominanz - Partnerschaft

spar@ide
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(aBouT sPARWELT.DE ) ( CAMPAIGNS ) (_ACTIVATION CHANNELS ) (_ PLATFORMS ) (_PLACEMENTS ) ( CONTACTS )

WELCOME OFFER

Preferred entry conditions for new partners

Exclusive welcome advantage:

60% discount on your chosen campaign package
dedicated shop page across all plattforms
shopmate placements included at no extra cost

Campaign package:

Sparwelt.de, Gutscheine.de, ntv.de €—27999 —> € 1,160* %47999 - € 1,960* €—7—,999 - € 3,160*

Campaign package: €900 = € O %999 - € 0 €_27999 - € O

shopmate.eu

spar@ide

k Page 28 - Media K|t 2026 a brand of Checkout Charlie



http://www.sparwelt.de

»

06 | Our Placements

Offering more than 300 different placements,
it can be easy to lose sight. We've got you
covered. Find our most important placements
& platforms listed in the following chapter.

For our interactive lookaround

and placement overview

Please get in touch with our Sales Team for a guided tour

spar@ide
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(aBOUT SPARWELT.DE ) ( CAMPAIGNS ) (_ ACTIVATION CHANNELS ) (_ PLATFORMS ) ( PACKAGES ) ( CONTACTS )

Sparwelt.de | Homepage

spar?eide

k Page 30 - Media K|t 2026 a brand of Checkout Charlie



http://www.sparwelt.de
https://www.sparwelt.de/
https://www.sparwelt.de

(aBOUT SPARWELT.DE ) ( CAMPAIGNS ) (_ ACTIVATION CHANNELS ) (_ PLATFORMS ) ( PACKAGES ) ( CONTACTS )

Sparwelt.de Category page

Slider (carousel)

7 Thalia

18% Rabatt
auf fast alles

MEHR AMZEIGEM

spar?eide
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(aBouT SPARWELT.DE ) ( CAMPAIGNS ) ( ACTIVATION CHANNELS ) ( PLATFORMS ) ( PACKAGES ) ( CONTACTS )

Sparwelt.de Content Commerce Deal Article

SmythsToys: 10€ Rabatt auf LEGO ab 50€ Einkaufswert!

famn T riw)
1H.02. 2025 Bis aul Widernud

B SrevpibciTogs kidnm] i peaet wieder 104 apanen, vwenn i LEGC im Wt
won mindestens S0 kaufy!

So funictianient’s

o LEGO-Pooduikbe im Vet von mind. S0C auswibien

» 10 Rahatt wicd sutcematissh im Waienkord shOET oo
v Kein Code ndtigh

o hur b mum 29,02 giltigd

Perfakt, um sue Samrmiung e eraeilem ode olle Sets (e die Kids (oder
guch selbst) zu sichem. Schnell sen lohnt sich!

spar@ide
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(aBouT SPARWELT.DE ) ( CAMPAIGNS ) ( ACTIVATION CHANNELS ) ( PLATFORMS ) ( PACKAGES ) ( CONTACTS )

Sparwelt.de | Gonn Dir! - Magazin

250 articles around all areas . Teaser to advertorial
. : on magazine homepage
of life = from shopping and

health to travel & lifestyle. Advertorial

: Ilrliﬂ'hﬂfﬂ

Premium

[Spanrenred] Aldiana stah for atwwchalungsreichen Clubrlsub, dar uhi EATEpannien
Strandlerien bic Tu sliuon Tagan in den Bergen seichl. Db versehiedanes Reports RiaTan
ileals Dedinguipen b Familien, Paare uni sportbegelsber e — e nach Asiaeciel ik gane
ipenem Charahir. Wir balon i dabel, &a baels D incaion filr deinen

Clibarlaaly nU Been.

Aldiana am Meer: Die schéngsten
Stranddestinalionen

A werbroe e Lrisub osrme o Ao DL suchaL Sorre. Sotand wred Dty P D Lieien die ge

Aldiana Club Andalugien (Spanien)

R, a=miis

Aldiang Cluh Fy
]El‘ﬂm[urn {K &
Anarigche Inseln)

o
.. X

Sonne, Strand oder Berge? Die besten Aldiana-
Clubdestinationen filr jeden Urlaubstyp

spar@ide

k Page 38 - Media K|t 2026 a brand of Checkout Charlie



http://www.sparwelt.de
https://www.sparwelt.de/magazin
https://www.sparwelt.de/magazin/
https://www.sparwelt.de/magazin/

(aBouT SPARWELT.DE ) ( CAMPAIGNS ) ( ACTIVATION CHANNELS ) ( PLATFORMS ) ( PACKAGES ) ( CONTACTS )

Sparwelt.de | Travel World

[ L;-..i—:r. =T _'..:'_ =
20% Rabatt + bis zu 45€ Aktivitédten-
Guthaben

20r% Robatt + bls zu 45€ Akthvititen
Guthahen

D Top 10 Sey . A i
e : fidic Hotels filr Urbgr Explover

.

ADTEREISEN 1M SKANDINAVISCHEN STIL
Die Top 10 Scandic Hotels fiir Urban Explorer
o — —

spar@ide
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(aBOUT SPARWELT.DE ) ( CAMPAIGNS ) (_ ACTIVATION CHANNELS ) (_ PLATFORMS ) ( PACKAGES ) ( CONTACTS )

Newsletter placements

Biz zu
180€ Rabatt
=l = Krauzfahrt-Buchung

Halle,

ob skandinavische Sommertrdume, Ostsee-Highlights oder die Vielfalt des Mittelmeeres: Buchs
jetzt deinen Traumurlaub und starte veller Vorfreude ins neus Jahrl TUI Cruises biatet dir bis zu
180€ Frihbucher-Rabatt pro Person auf Kreuzfahrien im Sommer 2025,

Jetzt sichern

Top Special
B -

20 RABATT UMD MEHR

Buche jutzt bat Contor Pares weed erhaho 20%
Frihbuchemabatl sowse pine gralis
Wunschiage flr dein Ferienbaas. On lop
spendien Center Parcs allen Frubbuchem ein
AkthviNten-Guiksaben

»

Page 35 - Media Kit 2026

8% RABATT + IUR-GUTSCHEIN

ExEL LS Webaite orstelion und spanen:
Gichers dir saite 8% Rabast auf den
Website Bullder bl Hopinger und 10% Exira
Rahatl mil wesrem ExkiusheGuiachein!

Bis zu
180€ Rabatt

Jutrt sichemn

ob skancinavische Sommuertriume, Oslses-sighlights cder che Viellalt des Mittelmeeces: Buche
ezt dwinen Troumuriaub und starte voller Vorfreuds ins neus Jahr! TUI Crulses biebet dir bis ru
1B0€ Fribbucher-Rebatt pro Person aud Keeuzfahrien im Sommaes 2025

0% RADATT LMD MEHR

Buche petzl bei Conter Parcs und erhalte 20%
Frohbiuc herrabati sovwis Bing gratis
Wanschilage I dein Fernhous. On bap
spendier) Center Pancs allen FrilhbucBerm in
Al it atervGulaben

I#Lxt bis 2y 15¢

Cashbaek guf daing
Basteilung pej oTTO
Sichenni

Jet2 slehary

g

Big £u 1204 Rabany 4
OFatia Dogmpr L T AT

Exposed Content Ad

B RABATT » 10-GUTSCHEIM

LN Whebane eewiellen wed spanes
Shehare G aaie BO% Rabati ool den
Wihiibe Builldir bis Haalegie und 10% Exifs
Anbatt mil unserem Exidusi-Gutschein!

Cashback Ad
Sparwelt Newsletter

OTro

Jetzt bis zu 15€
Caghback auf dains
Bastallung bai OTTO

gichem!

Jetzt sichern

G Logo Placement

LB HFLITF

7 HELLD
L FReSR Bis zu 120€ Rabatt +
gratis Dessert fir 1 Jahr

sparwe t.de
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(aBouT SPARWELT.DE ) ( CAMPAIGNS ) ( ACTIVATION CHANNELS ) ( PLATFORMS ) ( PACKAGES ) ( CONTACTS )

Gutscheine.de | Homepage

Logo Placement

HONOR GUTSCHE INE
HONOR  Honor Magic 8 Pro fiir 1299.9€ +
200€ Gutschein + Gratis-Beigaben..

spar@ide
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(aBOUT SPARWELT.DE ) ( CAMPAIGNS ) (_ ACTIVATION CHANNELS ) (_ PLATFORMS ) ( PACKAGES ) ( CONTACTS )

n-tv.de placements

15% Gutschein

e deine Bextolus

.[ Sidebar Widget S -
15% Gutschein . ‘_ _ =

Ih.| ﬂﬂﬂﬂﬂﬂ Bestellung
BRILLE24
Bis zu 50% : ]
Gutschein

displayed in different categories

Faotte Rabatte

Fette Rabatte

[? Logo Placement

xxxff] 10€ XXXLutz Rabattcode

DIGITAL REACH*

803.14 Mio.

Views

Mehr anzeigen >

16.83 Mio.

Net reach

*Source: b4p 2025/11 / Adserver Feb 2026

S ar?eide
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shopmate homepage placements

Slider (carousel)

B.

. Deal of the day

ST Die besien Black Friday Deals! MedlaMark:_sonnenklar. TV PYUR Samsung Vodafone tink & visle mehrl

BO€ Cashback W | REgiEneEn
+ i Fu 25% Rabatt sul Srom, Gas
oder Wirmestrom Shwogy tacher
""""""""""""""""
Deal Empfehlung ok ERIDRY
A Expedia 11% Cashback DEAL
OF THE

[ o i g i i G

Bis zu 6,5% Cashback

+ 5€ Gutschein far 3D-Drucker

Branding

M Shop Apotiholo

10% Cashback

Logo

spar?eide
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07 | Your Contacts

Do you have any questions? Are you ready to get started?

M EET US AT We look forward to hearing from you!

B4 TARIFFUXX YAWIN
Telco Stammtisch E ., HINKTANK
19.03.2026 S
25.03.2026 05.-06.05.2026 21.05.2026 21.06.2026
DM He
Hs A2ty - (PILIv=)) A-| AFFILIATE
Sy [aCtl EXCO 26 = *] CONFERENCE
23.-24.06.2026 30.06.2026 19-21.10.2026 09.11.2026
23.-24.09.2026

spar@ide
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Contacts

Julian Wenzel
Lead Key Account Manager

Rates, Finance, Subscriptions Models,
Media & Entertainment, Automobile,
Competitions, Love & Relationship,
Electronics, Online Stores

@ | B

G/ (C:hecllgout
arilie
Checkout Charlie GmbH Made
Alt-Moabit 104 with €@ .
10559 Berlin in Berliﬂ + Zurw/t

www.checkout-charlie.com

(ABoUT SPARWELT.DE ) ( CAMPAIGNS ) (" ACTIVATION CHANNELS ) (_ PLATFORMS ) ( PACKAGES ) ( PLACEMENTS )

Jameel Mahmoud
Senior Key Account Manager

Vacation & Travel, Pharmacies &
Drugstores, Baby & Child,

Photo & Stationery, Living & Household,

Food & Beverages

@ | B

Tim Brosinsky

Senior Key Account Manager
Special Products

Fashion & Accessories, Perfume &
Cosmetics, Sport, Leisure, Pet Supplies

CRE

Luca Dilger

Junior Account Manager

Flowers & Gifts, New Business,

Opfticians

@ | B

Philipp Rossel

Regional Lead
Switzerland & Austria

spar?eide
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